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Course title: Insurance Marketing
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rh 2412 8ty ypdll =By

Prerequisite: MARRIZ212

paS1212 3000 Bl et

Language: Arabic

Lspall 33l sy Bt

Course Level; 4™

Course Credit Howrs @3

2t o s

3 haaiall SleluH

Module Description
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This course deals with the basic
concepts of marketing, the relationship
of insurance marketing with the
components of the Saudi insurance
market, the concepl of the insurance
policy and its contents, markeling
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marketing, basic skills for insurance Beerth S T
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implementation.
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1. Inform the student with the

marketing characteristics of the
insurance service
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3. Study of the insurance policy and

its contents
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4. Insurance products in the Saudi
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5. Marketing resegrches and their B PP
importance b

6. Electronic | mark:etnfng and e Bgay 3 ATV Gageill . 6
obstacles to its application : =

7. Basic skills of the insurance

service market
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Student Learning Outcomes:
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Upon satisfactory completion of this course, the student will be able to

1. Lldentify the basic concepts of ) i
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Marketing theory. g . gt
2, Know the available types of) 3589501 Aie il SLadill ¢ 15 Rapan . 2
insurance products in Saudi market. i Aty
3. Know how to conduct marketing it By e ki . 13
research. I = o
4. Explain insurance policy el 338y Clagione £ . 4
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compoenents.
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