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Module Description D ol hea s
This course surveys the function of public | 3kl ZEM Gy | adl 1 G i

relations  and its role In comlemporary
organizations. It will view public relations as
a strategic manapement process thal is aimed
at  helping  organizations  enhance  their
effectiveness through strong repulations and
mutually beneficial relationships with key
stakeholders. Throughout this course, the
function of public relations  will  be
comtextualized by addressing  the  link
between it generic principles and culture
sensitive practices. Students will acquire
knowledge about the history of public
relations in modem organizations and a
variety of theorics and paradigms of cffective
public relations, Students will gain skills in
the practical arts of market'audience research
and analysis. campaign development, image
and text design, medig relations,  crisis
management, and communization sthics,
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Module Aims
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The course prepares students for effective and
ethical public communication on behalf of
contemporary organizations {profit and non-

profit).
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Ltudent Learnming Outcomes:
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Upon satisfactory completion of this course, the student will be able to

1. Recognize the role of public relations in
contemporary organizations and society.

2. Understand the diversc aspects of the
public relations functions,

3. Know professional terminalogy
associated with the field of public relations.
4. Understand the rale of technology and
research in public relations management.

5. Critically analyze public relations cases
and campaigns.

6. Develop market surveys, wrle news

releases, produce  public  service
AMMOUBCEMENES, and conduci TCWS
conferences.

7. Work in growps effectively and  to

exercize leadership when needed,

3. Creale awarengss aboutl the imponance
of ethics, professionalism and responsibility
im the field of public relations

9. Demonstrate effective Communication,
oril and in writing, vsing [CT and media.
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Text book and other reguirements;
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