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Course title: Principles of Marketing
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This course deals with the basic marketing
concepts and elements of the marketing
mix. [t also elarihes the impact of vanous
environmental  factors on  marketing
activities, as well as studying of target
markets and consumer behavior., in
addition to introducing the strategies of
product planning and development,
pricing, distribution and promaotion.
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Module Aims
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1. To provide students with the basic |

concepts of marketing
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- 2. Clarify the importance and benefits of | Gl a3lp2 Bnndl paingi— 2
marketing |
3. To illustrate the effect of the A i A S 2 B il ey — 3
environment in marketing activities
4, Definition of the elements of the el g S paslins st — 4
marketing mix 3




5. Definition of consumer behavior and

purchase decision.
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Student Learning Outcomes:
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Upon satisfactory completion of this course, the student will be able toD

I. Defing, explain, and describe key basic | (ol cledlasall wisgy prdy ol
terms and concepts associated with the . s .
study and pra-;:lig: ol marketing. SR B

2. Demonstrate relevant knowledge of the | 32t & PS4 o 3lall Sl 2l el
4Ps  of marketing, the extemnal | 4 Jle A5 20 Jalsaly s ladl Wiatiy
environment, and the factors that affect i i
markeling performance. i

3. Understand the distinctions between | @diily sdpudl Bligiud fra 58400 wsd
markel targeling, segmentation, and pBIghd sy

ositioning. : et

4. pUndEﬁ-;l.ana current  and emerging dies Lol APl TR
issues  in marketing e, direct | Sledly AL Gapdll e Gugeddl
marketing, E-COMMErce, and gl iy SIS

lobalization, . .

5, ippl}r the marketing  concepts, Slpedly Slalallly FageaBll pislie Goglad
theories, (ools  and  models  to Sl 81 SN L pilallly
hypothetical cases. ssabaiy A3l JEAs Rukipech LLadi ka3

6. Critically analyze marketing issues and
develop  practical  solubons W ~piiniall dghandl iyl
problems, 2 PSA m0h B e Gupedl! dlad xds

7. Develop a marketing plan including G
the 4Ps of marketing. ) . 3

8. Consider ethical issues in markeling, | @328 Jins & SAMSAT LLaal £ L
Successfully work as a team. sty Bl e Laally

Q. Exercise communicalion and 2l I3 s i paly N3N Faglas
presentation skills through the use of
technology, ~Liayhsa. i
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